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News Flash

A Uncertainty in Collateral Valuation

A We have problems
A We have opportunities
A We need to make some decisions
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The Existing Paradigm: Identifying Problems

A For Regulators
I Fraud/Bad Appraisals

A For Lenders/Servicers
I More credible, transparent and reliable valuations for
alternative valuation products
A Fannie/Freddie Concerns
I Comparable sale selection process
| Supportability of Adjustments

I Greater Transparency in the process
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They are all the same problem

Appraisal Fraud and Misrepresentation
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A We need to solve the problems of our
stakeholders
| Lenders
I Regulators
I GSEs
I The Public

APPRAISAL

)

e/



Itst Not ANcut About é.

A Faster form filling

A Shorter forms

A Credible Appraisals

A Transparent Appraisals

A Consistent Appraisals

A Redefining what the appraisal process
SHOULD be
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A Shared and Inseparable Fate

A Really a vested interest in the health of the
appraisal profession

I How do you solve the problems of inferior valuation
alternatives such as BPOs?

ANot by legislation alone
ANot by regulation alone
AYou need a market alternative-

A market-based solution
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Shared Challenges/Shared Solutions

/

Challenges Solutions

A Competitive environment A Better Tools
A Inferior Valuations A Supportable, transparent
A Eraud valuations
A Declining economic A" An opportunity for

opportunity reinvention

i Brother can you spare a A Taking back a billion-dollar

dime? market
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Everyone knows the answer

A The solution includes
I Local appraiser
I Enabled with data

I Empowered with interactive analytic tool sets
A Robust data
A Appraiser controls the valuation process

I Supportable valuation, delivered quickly
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Solution: Our practice needs to include interactive valuation models for the appraiser to define the

appropriate market, be able to review large datasets, remove the outliers, and run regression
tools. This process, in a transparent manner, as opposed to an AVM black box, would demonstrate to the
lender all data examined as well as those sales not considered. An examination of historical sales going
back to at least 24 months would allow for trending and a more thorough reporting of market conditions.
The weaknesses in this process would be lack of available data in some markets to obtain a credible
result. But that holds true today with our highly manual processes. The clear advantages are that lenders
would not need to order multiple products in an effort to collect data. By including the entire data set
within the appraisal file this transparency allows the lender to truly review not only the final report but the
logic behind the exclusion of some data.




The Emergence of Best in Class Solutions

A Alternative Valuation Products (AVP)

Interactive
Data-rich

| Statistically-supported Appraisals
I Superior to existing product offerings by non-

appraisers
Cost competitive
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Transforming Problems into Opportunities

A A growing recognition
that technology offers a
solution

I The Appraisal Foundation

A Alternative Valuation Task
Force

A Forms Task Force

I The Appraisal Institute

I Appraisers CAN provide
meaningful solutions

3 THE APPRAISAL FOUNDATION
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Interactive Solutions

A Game Changers
I Bringing meaningful change
Il ntegrated data to the app
I Leveraging local MLS data
I Local, experienced appraiser
I Interactive valuation functionality
I Regression analysis
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The Collateral Valuation Report

A The product
I The process behind the report
I Comprehensive data
I Advanced interactive analytics
I Credibility at the front-end

A The training
I Mastery education
I Raising the bar
I Comprehensive and ongoing

A The best solution APPRAISAL
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What Does Interactivity Look Like?

A Starts with integrated A
data R

A Defined by the A
appraiser

A Controlled by appraiser

Robust data
Powerful tool set

Regression analysis

A Expert systems
Integration

A The final valuation is A Apility to drill down to

driven and accepted by
the appraiser

the underlying data
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E Collateral ¥aluation Report

Eile Edit DataManagement Preferences Help

DedE Xhih X

| workfie |

AppraisalWorld Order ID: Get [ @ Locate Property || Manusl Locate | Lat 39628105 Lo -105.101339

=
g .
Order E Date Ordered: (07/25/2009 _151| Date Neededt [07/252008 55| [ End Boundary Modiry ][ Clear J hame: | |[ save... |
E Report Format: |Exec Surmmary L";| Inspection Type: I—Q’,J @h E)\ Street Satellite m Area of Heighborhood: 1.069 sq miles
ﬂ g Intended Lise: | v | walustion Date: |07/25i2009  35l|
\* E Lepraiser Reguested:
[ Status: w Fee:
Subject = | : ‘|
Neighbathoad Internal Order Reference No.:
= Property Address: 9200 WV, Wagon Trail Drive Unit:
. E City/StatedZip: Litletan CO 80123
Regression E Courty: Denver Tax Year 2009 Taxes: 1.343.32
Analysis DD: Borrowver: Johnson Cwyner: Johnsan
0 Cocupant: Under Cortract [ REC or Short Sale [
. o Froperty Type: |sFR lv‘J Units: Sale Price: oo
Q
Sales Worksheet = Type: Phone: Notes:
! = Cortact 13 [Owner % [(303)833-9212  After 2:00pm
i corii 2 .
Listings
Worksheet Cortact 3 D
r Client
Reconcile

Client nformation: Appraisahtiord Client 1D

Cliert iz Lender []
Company kame: FirstBank of Bailey
Address 1 24 Bulldogoer Lane
CityiStaterFip: Bailey, GO 80421
Phone: (3031 838-67454 Fai (0 -

Cortsct: Roger Davidson @

a0
Email: Fhane: - Ext: : E
— o

:ISSHIS

-
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&
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[ Q Get Sales and Listings “ ¥ Comp Filter l [ @ Reload Original Boundaries
Comp Listings | All Sales | Comp Sales
Name: Glenbrook
Tatat 14 Oldest: 10/24/2008 MNewest: (14723/2008 . - ) ) )
Clear Street Satellite hridl Area of Heighborhood: 1.105 =g miles
= Price: Low: 139,900 High: 286,500 Pred: 227,300 @“ a _ Ll o
o DOM: Low B High: 1587 Pred: 42 &
E Age: Low: 1978 High: 1985 Pred: 1981 & W Gy Pve VW Gainoy A
SqFt: Low: 914 High: 1702 Pred: 1567 t [ Stickford™ — Lakares e
) ) Faks — —— o TAREE DIk T
Price/SqFt: Low: 121 High: 182 Pred: 142 w2 B é I @ L iy - @
L ¥ |2 - g\ I
} =3 o o o & = = o 0 =)
PRI Tl Characteristics | Graphs | Veros Forecast S f‘;— é B ?"‘g %‘é} - E @
g & 2 [ Q
InLast| 3hos. | 4-BMos. | 7-GMos.  [10-12 Mos. y B8 || B2 K Fadcille
Total Listings: |14 19 13 il & z - sgwar thet® W Swarthmore PI
- Median List Price; | $227,300 F189,900 $189 900 $195,000 E dFevrd Awve sanu..’e Southwest
] i =3 ord Ewe
0 Total Sales: |0 5 7 13 # ” #& b“ n Ao Park @
= 1
o Median Sale Price: | Mo Sales $165,000 F1590,000 §197 4500 = .. o .D'. ,! g ry i,';’ 56@ o 0{
=] Days on Market: | Mo Gales |71 13 42 - &’{ﬁ [ ] é %g T’ @ & 3
= = L :
i) Sale Price F SgFt: | Mo Sales $113.25 $127 .51 $114.82 s’. 3 > 209: @ 13 o
% Low Sale Price: [Mo Sales  |$155,000  [§155,000 ($153,000 & ff'_”*“f“d DD : 2 FY
1 Far ™
B High Sale Price: |No Sales | $250,000 | $231,500 | §244,000 > > ob X n‘?r.\ Wision Avgy wy
S| SaleiList Price Ratio: Mo Sales  |87.07 101.42  |99.06 P s “‘ir..g.m@f wﬁ‘ b
C i a Uﬂ'q l‘ 4
E Absorption Rate: 5.72 Month upply: 2.08 \@arstogs 5, f ® >  goaa Pl L deelPaik
. 7 & oF
g Demand/Supply: l:l Shortage D In-BElance I:‘ Crwersupply Est Mk Time: s g& . ] ‘l’a’_. 'H/\ 5 s‘ g
2 Marketing Time: [ ]Under 3 Mas, [ |3-6fos. [ JOver 6 Moz, 0 il Q‘% S, "‘ 9 & ) E@,
=2 2
g Values: [ |Increasing [ Staile [ Declining ol | . “a g &
[ .Chensﬁ S Sarland @& -’ 3'*5% . o
=] Estimated Sale/List Pricd Ratio: 100.00 prectParkiy—" /& W % \Wagon|Trail
g 2 ! 5 g‘ % ea, Crrive Park
E Meighborhood Description (Pg 2) E & - " E ) ? AL %,;_
= L s o a2 @
I = -]
E :E . 'Belh\'ond Fl .
z & W Bel Ave - Belleview 4
B4 Market Conditions: elleview e & v Tw = —
W Hialeah Fi 1
FOWERED ré ey f)‘!"a% o ;
f - L b A 5Tk A L dt lUse
o E s > S o EnThel P Vet
Gy HRoess ave Gt “Hitap daf®Po0s Tek Atlas PR/

In the neighborhood analysis, all of the 1004 MC
characteristicsplus a spatialdisplayof data
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NEIGHBORHOOD CHARACTERISTICS AND STATISTICS

CUNEESES Comp Listings | All Sales | Comp Sales

Tatal 14 Oldest: 10/24/2008 Mewest: 0472372009
Price: Low: 138 8900 High: 286 500 Pred: 227,300
DOM: Lows B High: 187 Pred: 42
Age: Low: 1379 High: 1995 Pred: 1981
Sq Ft: Lows 914 High: 1702 Pred: 1567

Price/SqFt: Low:121 High: 182 Prad: 152

12-Months Statistics

Characteristics | Graphs | Veros Forecast

In Last 3 Mos. 4-G hos, 7-9 hos, 10-12 Mos.
Total Listings: |14 14 13 14
Median List Price: [$227,300 | §189,900 |$189,800 [§195,000
Total Sales: |0 i 7 13
tdedian Sale Price: | Mo Sales $165,000 |$190,000 |%1497 500
Days on Market: Mo Sales Ea 13 42
Sale Price / SgFt Mo Sales  |§113.25 5127 .51 F114.82
Lowe Sale Price: Mo Sales §185,000 |%$145.000 |§153,000
High Sale Price; (Mo Sales | 250,000 [$231,500 |§244,000
SaleiList Price Ratio; [Mo Sales | 97.07 101.42 895.06
Absorption Rate: 6.72 Month Supply: 2.08

DemandSupply: [ ] Shortage [ In-Patance []Oversupply Est Mk Time:
Marketing Time: []Under 3 Mos. [#] 34 Mos. [ |Over GMos. O
Walues: [ Increasing ahle [ peclining

Estimated Sale/List Pjice Ratio: 100.00

Meighhorhood Cescription (Pg 23
The Glenbrogj neighbarhood iz a typighl neighborhaod inthe southwest sectar of
the greate Denver Metropalitan Areaft has excellert linkages to all key

employment and retail centers and Hs shown general stability of the last decade.

Market Conditions:
increaze in the median sales pricefbserved inthe last three months-due to the
zeazonalty of the market. Days off market have increased slightly but there is a
general stakilty in the salesist plice ratio.

om
=)
-
o
o
=
o
o
3]
2
om
=)
-
o
i)
—
=4
L
'g
X
)
jm]
]
]
I
=
]
]
I
i
—
L
=

CHART B Comp Listings | All Sales | Comp Sales

Totar 14 Oldest: 107242008 Meweest: 041232009
Price: Lows 139 900 High: 286,500 Pred: 227 300
DOM: Lowe B High: 187 Pred: 42
Age: Low: 1974 High: 1995 Pred: 1981
SqFt: Low: 914 High: 1702 Pred: 1867

Price/SqFt: Low: 121 High: 182 Pred. 152

12-Months Statistics Characteristics Graphs | Veros Forecast

Location: [ Suburban [ |Rural

Buitt-Up: [ Ower 75% 25-75%  []Under 25%
Grawth: [ ] Rapic Stable [ stow
Price ($000)  Age (Yrs) Trends  (Last 3 Months)

137 Lov 1877
275 High 1495
205 Pred 1483

Median List Price: 227,200
Median Sale Price
List to Sale Price Ratio: .00

Total Properties Sold within Boundaries (Last 12 Months): 29

Meighborhood Description
Glenbrook is located some tadn miles from the core of the Denver Metropolitan Ares,
in & geographic location thallis bounded by the cities of Littleton and Lakeswood.
The location iz generally dglcribed as being bolunded by Guincy Avenue to the
north; Kipling Parkweay to the west; Wadswoaorth Blvd to the east and Belleview
Avenue to the south. Retlil services are located st the periphery of the
neighkborhood, and linkages to ather neighborhoods and general services iz
considered very goo.

AISAL
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l 7 Run Analysis H W Comp Filter H (& ranking I

Regression Details | Listings | [Juse ONLY Sales Checked BOTH "Include in Regression

Indicated Market Yalue by Regression: Aot Processed

" AND "Use as Comparable™ in Regression Analysis

ey

ég;l:,'led;ign s = Score |Ph0t0 Street Address | Sale Price Sale Date };ﬁﬁ; GLA ‘ SlteS.::\rea B'I';tt:sl ‘ Garage | Carport ‘ FRPL Pool Spa B:fee;nggt B':sirgilgthepgt

909 s 4930 5 GARRISOMN 5T 223,500 06/13/2005 1930 1172 6550 3 a2 FFP1 o o a &
4 v Q00 s 0309 WY SARATOGA PL 215,000 0zfzgfz005 1983 1252 5070 2 53,02 o o a &
rd rd Q54 S 0360 WYOWAGON TRAIL C1161,500 05/01/2005 1983 554 9730 2 53,02 FFP1 o o g5z 705 &
rd rd D53 e Q375 W OWAGON TRAIL DF 163,200 03f27/z009 19383 1441  &500 2 Cial a a 402 202 7
rd rd OF6 S 0240 MY OWAGON TRAIL DF 155,000 03/27/z009 1951 1567 7450 2 53,02 FFP1 o o a 7
rd rd 9F1 s 4992 5 HOYT 5T 235,650 09/19/2005 1951 1115 &S00 2 53,02 o o 1055 500 &
rd rd 9F1 s 9100 % BELLW'OOD PL 226,000 04/24/2005 1951 1118 5490 3 53,02 o o 1055 9z0 5
v v 970 e 9305 W SARATOGA PL 202,900 03/20/2008 1933 1276 6500 2 5,42 o o u] B
rd rd Q05 S 4551 5 GARRISOMN 5T 154,250 12{01fZ005 1981 1445 &500 3 53,02 FFP1 o o 710 S41 7
rd rd Q05 S 4555 5 HOYT ST 195,000 12{07/2007 1983 1250 &S00 2 a2 FFP1 o o 3582 150 5
rd rd Q54 S Q06 WOGRAND AVE 244,000 02f15/2005 19383 1317 95380 2 53,02 FFP1 o o 875 Foo0 &
v v D50 S 4347 S HOYT 5T 205,000 06/16/2008 1933 1386 8410 2 5,42 u} u} u] &
rd rd a5 =8 4551 5 FIELD Wy 210,000 05/Z1/2007 1980 1140 6554 2 53,02 o o 470 94 4
rd rd a5 4974 5 INDEPEMDEMCE YW 223,900 09/26/2007 1982 1115 5030 3 53,02 FFP1 o o 10350 1030 5
rd rd 950 4550 5 GARRISOMN 5T 217,500 06/Z8/2006 1930 1140 5080 2 53,02 o o 470 470 3
rd rd LS 4533 5 HOYT 5T 209,900 05/23/2007 19383 1276 7480 2 a1 FFP1 o o a 4
rd rd 941 B\ 4955 5 INDEPEMDEMCE Y. 230,000 12{22fZ008 1983 1544 5340 2 i5,8,02 FFP1 o o a 7
rd rd Q41— 204,000 05/30/2005 1983 995 G500 2 53,02 FFP1 o o =luln] 559 &
rd rd D1 | .- 231,000 02f14/2005 1933 1324 7090 3 53,82 FP1 a a 1324 1285 &
rd rd Q57| - 223,000 03/30/2007 1930 1118 7&90 3 53,02 FFP1 o o 1055 1030 4
rd rd Q56| - 199,500 10/26/2007 1975 1285 5150 2 i5,F, A1 FFP1 o o a 5
rd rd Q35| - 174,900 03/15/2007 1951 1172 6300 2 53,02 o o 470 470 4
v v Q35| - 199,500 11/29/Z006 1980 1085 §290 ped 5,42 FPO o o 1085 651 4
rd rd 9351 - 165,000 0zf07/z005 1982 1317 6910 2 53,02 FFP1 o o 875 a 5
rd rd 9351 - 232,000 O4/Z7/2007 1983 1276 5390 2 53,02 FFP1 o o 3582 370 4
rd rd Q29— 250,000 03/20/2009 1933 1696  7E20 3 i5,Fz2 FFP1 o o 594 560 7
rd rd Q29 S 0565 WY CHEMANGO AVE 150,000 0zfzgfz005 1982 1402 FEe0 2 Fiaz FFP1 o o a &
rd rd QEZF | S 4559 5 HOYT ST 155,000 05/29/2005 1982 1436 6500 2 53,02 FFP1 o o a &
rd rd Q26 w4951 5 FIELD WaY 205,000 1z2{29/Z006 1980 1320 7&70 2 53,02 FFP1 o o 470 470 4
I I (=i e 20 2A WA D ARIM AWE 12n 1nn 1M nne 1021 1547 [l kc] onT n n n T

b

Deselect Al | § Select Al

I:I Show Map

Theheart of the applicationis the regressionanalysis,which
begins with a listing of all of the sales and all of their
relevant characteristics The application scoreseachsaleon
a scaleof 1-100Q ranking eachsalethat is most comparable
to the subject property, comparinglocation, size,age, # of
baths and so on. Oncethe information is reviewed by the
appraiserregressiormanalysisis run X

Tokal Sales: 151 Selected: 145
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| Sates [EEPTETRETTIT Listings | [TJuse ONLY Sales Chacked BOTH “Wchate in Regr
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Predicted Values to Actual Sale Prices | seec sdes |

TTO00 115500 154000 192500 231000 269500 308000 348500 385,000
Actasl Sabe Price

24248
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$2,007.39 $1AMAZDIE0®  B51N%

273 f2Rwp2 | e

| 4192148 $13,I0S2045,279.03 1031 %

. $6.06  BUBTSSLES | 10.0%
| Inasficent Data

41,1366 $1M0MW AR | 132%

U U U S G R Sl S U U U

.

o I 3t i For .
<o [ r.25% | ey Good -
Sendad Error 9.51% Very Good -

Qualty of Data Acceptas
(Comparinen of Subiect to Data Accaptable
Over sl Agresmank with Model Ot Accegtabie
1Overall Agreement with Model Acosacy  Acceptable

Sales ot both the high ard lowr ends of the range were exchuded. The number of
wekond sabes sllows for & robust anslysss, Bath court, Carport, Freglace and
Spa were exchuded from the analyss dus to Inconsistancies In the dasta that was
shawing the analyss, |
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Predicted Values to Actual Sale Prices | select Sales |
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77,000 115500 154,000 192,500 231,000 269,500 305000 346500 385,000

s50,000 4 - --
250,000 4 - - -
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Fegression Output Statistics
Slis i Model Output | Expected Range Confidence
Measure
55.17% 55% to 58% byverage
Adjusted B2 51.48%: 55% to 58%: Lo
oy 99.26%. |  95%: to 105% Ayverage
Con 14,92%: < 20% Good
Standard Error &, 5E5%s <15% Good
Evaluation of Data and Analysis

Mumber of Observations Wery Good (108)
Quality of Data Acceptable
Comparison of Subject to Data Acceptable

Cverall dgreement with Model Qutput | Acceptable
Cverall fgreement with Model Sccuracy

K1[Ka[EN (KN K

Comments oh Regression Analysis

The overall data considered in this analvsis was sufficient to apply the
regression analysis. The measures of central tendency and the predictive
power of the model were determined ko be sufficient bo render a reasonable
estimate of value and are supportive of general values in the neighborhood |

They can examine the model output, the

amount of data and other relevant factors APPRAISAL
and comment on the valuation "t\_,,
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Components of Yalue
Mariable Mame MDStuPaTSEabIE Probable Value Range Slgﬁgfiaagf: o F,fg;t:iii;nn
62,424,858
LA $45.05 $35.61 to $47.56 25,50 2
Tatal Baths $3,007.39  $1,454.42 to $4,560.36 05,33 % v
Site Area SF 2,73 $2.34 o $3.12 11,39 % v
zarage Spaces $19,214.8 $13,150.52 to $25,279.09 1831 % v
Carpark Insufficient Data v
Basement Area $46.86 $41.87 to $51.85 18,32 % v
Basement Finished Insufficient Data v
Year Builk -$1,143.86 -$1,360.44 to -$926.33 13.21 % v
Fireplaces Insufficient Data v
Paoal Insufficient Data v
Spa Insufficient Cata v
Sale Date (Maonthly) $346.57  $192.65 to $500.46 03,26 v

Appraiserdetermines the contributory value
of each significantcomponentof value, such
asgrossliving area,bathrooms,garagestc.

APPRAISAL



ITEM SUBJECT ikl Comparable Sale #1 Comparable Sale #2 Comparable Sale #3
9200 Wagon Trail Drive 4530 5 GARRISOM ST 9309 W SARATOGA PL 366 WIWAGON TRAIL CIF
Address Littleton, CO 80123 DEMYER, CO G023 DENYER, CO 50123 DERIYER, CO 80123
Procimity 0.125 miles 0.057 miles 0.0649 miles
Sale Price ki B 223,500 B 215,000 [F 161,500
PriceisLa i, m $190.70 L F171.73 L § 18269 Ll
WaLUE A0 MEMTS DESCRIPTICN | DESCRIPTICN Adjustment ($+/-) DESCRIPTICN : (F+i-) DESCR ustment (F+-1
Drste of SaledTime i, 06M 32005 2 525 0242852005 05/01 22008
Location Suburban
Wiemne Typical
(Condtion Unknawn
E Design (Style)
E¥<ite Area 14 510 SgFt £,550 SqFt 4,352 8,070 SqFt 3,532 9,730 Soft 2 635
ot A e 18981 1580 1,705 1983 3,411 1883 3,411
Above Grade Total Bdrmz.  Bathe  Total Bdrms. Baths _ Total  Bdrms. Baths _ Taotal  Bdrms. Baths
E Foom Count -] [ 2 4 i 3 2 4 2
=d=ross Living Area 1172 1172 1252 -2 610 584 9,397
Ul E— 450 10,975 10,978 382 10,536
5 Basement Finished 450 1] -2 655 1] -2 655 TOE 1,510
E Car Storage G2, CPO G2, A2 G A
- JFireplaces) Mo FR FP1 Mo FP FP1
% ool i Spa Mo Poal, Mo Spa Mo Poal, Mo Spa Mo Poal, Mo Spa Mo Poal, Mo Spa
2
et Al (total) A F209,771 et Adj 7.70% |5 17,203 et Adj 4.37% (39,392 et A 1.68% [F 2,715
Adjusted Sale Price WA $211 202 Gross &dj10.07% [§ 240,703 Gross Adj12.44% |3 224 382 Gross Adj158.95% [$ 164,218
Deed Type Comparable #1 Sale Hiz Compar Comparable # History
§ F §
k] 3 §
kJ ] §
Indicated value by Sales Comparison Analysis: | $211,000 |[ Apply Weighted fvg | Appraiser's Opinion of Market Value: | $211,DIIIIII| [npply weighted Avg
The three sales examined in this analysis were determined to be appropriate From the standpoint of comparison, with minimal adjustments, and thus are accorded strohg weighting in the final
(o el conclusion of value,

Salesare ranked and displayed adjustments
drawnfrom the regression APPRAISAL
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ITEM SUBJECT . Comp Listing #1 m Comp Listing #2 . Comp Listing #3
9200 Wangon Trail Drive 9500y BELLWQOD PL 9426 WONAGON TRAIL CIR 9240'WMNAGON TRAIL DR
Address Littleton, ©O 30123 DENWER, CO 80123 DENWER, CO 80123 DENWER, CO 80123
Procxirmity 0.263 miles 0.148 miles 0.021 miles
REC Property [1REOD Property [IREQ Property [IREO Property [JREQ Properky
Original List Price F i i 1]
Cate of Last Revision
Total Days on Market
Current List Price kj i 255,000 [ 200,000 B 219,700
Listina/=ale Price Ratio [100.00 100.00 100.00 100.00
- orecasted Sale Price |§ B 255,000 [ 200,000 B 219,700
E’ Priceizl L T, III F162.14 (] $135.79 [/] 14020 L
= WALLE ADJUSTMENTS CE DESCRIPTION stment ($+-) Adjustment ($+-) DESCF Adjustment (3
Location Suburban
~ G Typical
E Concition Unknown
D esion (Style)
) S 14610 SoFt 9,700 SoFt 2 651 6,800 SgFt 4 217 7 450 SgFt 3 866
E Actual Age 1981 1981 1983 3,411 1981
E Ahove Grade Total  Bodrms.  Bsths  Totsl Total Bdrmz. Baths Taotal Bdrmz. Baths
ERoom Count 6 3 2 5 2 B 2
% Gross Living Ares 1172 1400 1441 1567
E Bazement 450 470 -485 402 1,171 10,976
EBasemert Finished 430 470 1185 0 -2 635 0 -2 635
Car Storage G2, CPO G A2 G2 A2
Fireplace(s) Mo FP FP1 -5 FP1 -5 FP1 -5
Pocl / Spa Mo Poal, Mo Spa Mo Poal, Mo Spa Mo Pool, Mo Spa Mo Pool, Mo Spa
et Adj. (total) ey $219,787 -Met Adj 203% [$ -5,167 -Met Adi 4.73% [ -9,463 et Adj 0.32% |3 -710
Acfjusted Sale Price Ay $220 452 Gross Adj4.20% [F 249 833 Gross Adj1042% (F 190,537 Gross Adj13.83% |F 215,990
Indicated Value by Listing Comparison: | $220,500 || Apply Weighted Avg | Appraiser's Opinion of Market Value: $U| Apply Weighted Avg
COMMENTS

In a similar fashion, listings drawn from the
neighborhood are displayed, adjusted and APEL AISAL

u

utilized to gaina senseof the current market \u?
In real time.
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Summary of Valuation Conclusions

Neighbarhood Price Low: $92,000 Sales Analysis Average Adjusted Value: $240,700 Listings Analysis Average Adjusted Value: $241,754
Sales Analysis Weighted Average Adjusted Value: $240,895 Liztings Analysis Weighted A Adijusted Value: $241, B85
Neighborhood Price High: $407,000 . . 5ings Analysis Ve LETEZ_ JGUS " alu: $241,88
- Met Adj | Grs Adj . - - ) et Adj rs Adj . ) -
Neighborhood Price Predominant: $220,000 Sale # Sale Price o, o Adjusted Price Sale # Sale Price 5, o, Adjusted Price
i 1 4l -10.35 18,70 248,836
Regression Indicated Value Range Low: $224,738 BLES 19 16.13 230,434
2 236,500 |5.77 10.59 250,142 2 223,850 6.66 21,46 244,093
Regression Indicated Value Range High: $224,746 3 222,000 8.79 20,36 241,523~ 3 208,850 11.24 22,69 232,332 -
Regression Indicated Value: $224,742 | | Indicated Value by Sales Comparison: $241,000 | | Indicated Value by Listings Comparison: $242,000

Repor ( Finalization

2. Checl%Errors | 4. Deliver Report ‘

Reconciliation Cogiments:

5, CO B0917 - —— - - -

i | | ) The valuation co sion is based on the information that was derived

Hedrooms  Baths Total P;ge in PDF Report: from neighborhgfd-level analysis, regression analysis, and the results of
3 3 comparable sgles and comparable listings.

Summary ¢. Subject Data and Analysis

Client:

Borrower:
Street Address: 4730 Camas Ct
City, State Zip: Colorado Spring

Tota/
Room Counts: 6

Gross Livable Area: 1728

240,000  Effective Date:

Opinion of Market Value: 11/5)2009 E The inforrgftion from regression provided a string underlying

ding ofthe neighbrohood dynamics and trends. The direct
mparison included comparable sales that were both proximate
propriate. The listing data provided additional information that was
antto the current market.

raiser Information

Ap|

he final valuation rests of the regression and the three sales deemedto

i be most appropriate.

Appraiser Mame: Mark Li
Company Name: Bradfor§j Technologies
Street Address: 302 Pigjcy Road
City, State Zip: San Joge CA 138
License or Certification #§CGL1313422
License/Certification Type §Certified General
Issuing State: §CO Expiration Dffite: 12/31/2012

Accordingly a valuation of $240,000 is determined to be appropriate and
well-supported by all of the data examined by the appraiser.|

Date Repj 't Signed: 4/22/2010

Appraiser reconciles all value indications and
concludesavalue APPRAISAL
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The final Collateral Valuation Report
generated by the application provides a
supportable valuation estimate for the
client, validated and derived by the
appraiser, empowered by the data, the
analysisand the powerful regressiontools.
The final result can be relied upon by the
clientfor lendingdecisioning
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Rebuilding Confidence

A When you combine

I Local Appraisal Expertise
| Data and Interactive Analytic Tools

A You get

ATransparent
A Supportable
ACredible
AAccurate
APPRAISAL
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Statistically Supported Appraisals

CCvs 1004 Value Results

2 ¢ g
3 8 §
£ ]

Zale Price

Predicted Value

1 5 9 131721 25203337 414549535761 65




Interactive AVP Uses in the Market

1. Areplacement for BPO's in the valuation hierarchy for home equity origination
. Analte wetoa 1N Non-agency or po ans - (Home , Private
Client, Consumer Finance, Community Banking, etc.,]

[ 3. In default management as a replacement for one or all of the BPO's used throughout
the process,

4, Areplacement or alternative for current valuations in the loan modfication
prograrms.

5. Use in quality assurance programs to meet agency requirements

5. As 3 second valuation for value dispute resolution and value reconciliation purposes,

¥  APenASAL Y
\/ [XEESINEN




Implementing Innovation

A Appraisers, appraisal firms and AMCs to deliver
best in class solutions to their clients

A Provide lenders/stakeholders with superior
solutions

A Ultimately

I To bring much needed innovation to an industry
seeking solutions
A More credible appraisals
A More transparent appraisals

A Less opportunity for fraud /*\D,PB AISA|

A We all win &es)



Final Thoughts

Why wehaveto work

together to provide
superior, interactive




The War of Two Worlds

A Brokers and appraisers

The latest challenge

AP/PBAISAI_A
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Two Numbers

Realtors Appraisers
1,000,000 60,000 on a good day
1! e =
“““ B ll, 4zezzisa
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